FOR IMMEDIATE RELEASE

NATIONAL HOME SHOW AND CANADA BLOOMS SIGN AGREEMENT TO
CO-LOCATE
- Create Single Largest Home and Garden Event in North America June 10, 2011, TORONTO – Marketplace Events, organizers of The National Home Show and
the Board of Directors of Canada Blooms: The Flower and Garden Festival, have signed an
agreement that will see the two powerhouse events take place side by side beginning next year
at the Direct Energy Centre, creating the single largest home and garden experience in North
America.
“The idea for co-locating the events is a natural extension of our audience interests,” explained
Tom Baugh, CEO of Marketplace Events. “Guests attending The National Home Show love the
event but consistently tell us they want to see bigger and better gardens and floral displays.
Guests attending Canada Blooms (virtually all homeowners) love their garden festival and will
be thrilled in seeing its growth in stature under this new arrangement.”
“Putting these events side-by-side creates a situation where the whole is greater than the sum
of its parts,” said Gerry Ginsberg, General Manager of Canada Blooms. “We strongly believe
this co-location will allow us to achieve a new standard of excellence and significantly enhance
the customer experience for hundreds of thousands of garden and home enthusiasts throughout
Ontario that visit these events each year.”
The agreement to co-locate is not a merger, nor is Marketplace Events purchasing Canada
Blooms. Each event will maintain its own identity and operate separately, expanding into an
impressive footprint of 600,000 square feet – Canada’s largest consumer event under one roof.
Both shows will run for ten days, from March 16 – 25, 2012, at the Direct Energy Center in
Toronto.
Canada Blooms, presented by The Home Depot, will create and expand their feature gardens
and floral displays, but in the larger Hall A of the Direct Energy Centre. The Canada Blooms
“Marketplace” will move into Heritage Court. The National Home Show, presented by RE/MAX
will occupy the remainder of the exhibit space including Halls B, C, D, North Extension (Hall H)
and the Industry Building (Hall G), where the innovative feature home will continue to be
located, as well as the previously unused East Annex (Hall F). Ricoh Coliseum may also be
used in future years as the two events expand.
The Marketplace Events team will sell all exhibit space within both events, including the Canada
Blooms “Marketplace” while the Canada Blooms team will focus on creating the expanded
feature gardens, garden educational programs and floral displays. Sponsorship will continue to
be sold separately by each event although cross-over packages will be available for those
interested in partnering for both events.

As a convenience to consumers, a single ticket purchased for either event will allow attendees
to visit Canada Blooms, The National Home Show or both events. A recent audience survey
confirmed that 47% of respondents have attended both events in the past and 62% indicated
that the opportunity to see both events for one ticket price would make it more likely that they
would attend. 41% of respondents said they would be likely to purchase a two-day pass.
Based on the survey results, two day passes and an all access pass, good all days of the
events, will also be sold.
“The survey results, combined with already intense exhibitor interest, confirms the thinking by
both groups that co-locating these events will create an exciting dynamic experience for our
guests, our exhibitors and our respective organizations” said Baugh. “It’s a progressive move
for the betterment of the GTA’s horticultural community,” added Ginsberg, “and a decision that
will elevate the not-for-profit status of Canada Blooms.”
About Canada Blooms: The Flower and Garden Festival
Canada Blooms is a not-for-profit volunteer-driven festival celebrating flowers, gardening and
landscaping in Canada. To date, over $500,000 of Canada Bloom’s proceeds have been
reinvested into community horticultural projects. Named One of North America’s Top 100
Events by the American Bus Association, Canada’s Top Gardening Tourism Festival by
Canada’s Garden Tourism Conference and One of Ontario’s Top 100 Events by Festivals and
Events Ontario, Canada Blooms is Canada’s largest annual horticultural and garden
celebration. Proceeds from Canada Blooms benefit charitable horticultural organizations across
Ontario. Celebrating its 16th Anniversary in 2012, Canada Blooms was founded by Landscape
Ontario and The Garden Club of Toronto. For more information, please visit
www.canadablooms.com.
About The National Home Show
The National Home Show, presented by RE/MAX, is Canada’s largest and longest-running
consumer show. More than 145,000 people attend the Show annually, seeking helpful advice,
solutions and new products for in and around their homes. The show will celebrate its 60th
Anniversary in 2012, Visit www.nationalhomeshow.com for full show details.
The National Home Show is produced by Marketplace Events in partnership with the Building
Industry and Land Development Association (BILD). Marketplace Events currently produces 31
home shows in 21 markets that collectively attract 14,000 exhibitors, 1 million attendees and
another 1 million unique webs visitors annually. From 12 offices, the 100-person staff produces
some of the most successful and longest-running home shows in the U.S. and Canada. On the
web: marketplaceevents.com.
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